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Executive summary

Since the project starts, dissemination activity has been focused on
the creation of the DBE brand identity. SP11 has started its action in
the definition of the project identity and branding.
This first Marketing material deliverable reflects the effort made in
defining rules, templates and graphical standards to be used and re-
used from everybody during the whole project lifetime.
In order to keep the costs low and in order to increase the value of the
project branding we have produced, in these first months, all the
marketing templates. Those templates will be used and customised
with specific contents and text in order to concretely produce the
marketing material final products.
This approach will guarantee us to maintain a standard layout, here
described, and adapt it to the evolution of the project, producing more
documents’ version and assuring marketing material and contents
included always aligned with project evolution.

According to this approach it is clear that this deliverable it is not a
proper paper document. On contrary it is composed by:

- Logo Handbook
- Template handbook
- DBE Bulletin template and first releases
- Graphical Process Representation

Next steps will be the customisation of these templates in order to
produce the first product release, integrating contents into the
templates here defined.
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Logo Handbook

In order to define a stable and clear branding vision we have
developed a strategic logo template, where it is described the logo
usage policy. This will guarantee a correct and homogeneous DBE logo
usage and a clear and unique implementation of the DBE branding on
the marketing material (not paper) to be produced:

o Pen
o Anti-stress
o Bags
o Other amenities

Templates Handbook

In order to define an impressive graphic image for the DBE project, T6
has produced a brand new master for all the presentations and
marketing documents. We have already produced several graphic
layouts, one per type of document:
- PPT Presentation
- Brochure
- Folder
- DBE Paper
- CD-ROM layout
- DBE Bulletin
- Graphical Process Representation
- 

Annexes

Here attached are the Template and Logo Handbooks.





                     Signature    13    12     Special Signatures                      Signature    13

Whenever possible, the Signature must include its colours. 
However, a special Signature was created for printing systems 
not allowing more than one single colour (one pantone colour, 
fax) or to be used on coloured backgrounds.

Another special Signature was created for printing systems 
allowing only gray scale (black=100%, dark gray=50%, 
medium gray=35%, light gray=15%).

Beside the offi cial Signature, one offi cial variant is defi ned 
where the project title is lowered down to the niche of the 
right wing. This option permits to enlarge the title using the 
same horizontal space and it is advised anywhere there be 
the need for higher compactness.



                     Signature    15    14    Margin specifications and minimum size

For an easy reading of the Signature, a defense margin was applied 
which protects the Signature from any other element.
This layout illustrates the minimum area allowed, enlarge it whe-
never possible.

For the same reason, the signature cannot be smaller than 50 mm.
In case of low resolution printing, larger sizes are recommended.

X

1/2 X

minimum defense margin 1/2 X

minimum size: 40 mm



                     Signature    17    16    Application with a single colour

The Signature maintains the same structure and behaviour 
both in negative and positive.

The Signature in the Pantone® colour should only be used in 
monocromatic reproduction. 

black

pantone 542 C



                     Signature    29    28    Misuses

Altering the Signature damages the coherency and perception 
of the identity jeopardizing the objectives. 

For a clear and objective identification, the Signature’s 
integrity, namely its formal and colour structure, must be 
respected. We hereby illustrate some of the most common 
misuses.

Defense margins inferior to recommendations

Signature inferior to size recommendations

minimum size: 40 mm



                     Signature    31    30    Misuses

Incorrect lettering or colours Alteration of position of the signature’s elements

Digital Business Ecosystem

Digital 
    Business 
        Ecosystem

Horizontal or vertical distortion Insertion of outlines or frames

DIGITAL BUSINESS ECOSYSTEM



                 Typography     33    32    Typeface for communication

For graphical consistency in all communication material we 
have defi ned a primary and a secondary typeface family. 
These guarantee uniformity in Digital Business Ecosystem’s 
institutional communication.

‘Square 721’ is the chosen primary typeface family. ‘Tahoma’ 
is the secondary typeface family. They are illustrated in the 
following pages.

Square 721 Ex BT

abcdefghijlmnopqrstuvz

ABCDEFGHIJLMNOPQRSTUVZ

1234567890 &$?!(.,:;)

Square 721 BdEx BT

abcdefghijlmnopqrstuvz

ABCDEFGHIJLMNOPQRSTUVZ

1234567890 &$?!(.,:;)



                 Typography     35    34    Typeface for communication

Tahoma

abcdefghijlmnopqrstuvz

ABCDEFGHIJLMNOPQRSTUVZ

1234567890 &$?!(.,:;)

Tahoma bold

abcdefghijlmnopqrstuvz

ABCDEFGHIJLMNOPQRSTUVZ

1234567890 &$?!(.,:;)

The Digital Busi-

ness Ecosystem 

project pursues an 

innovative approach 

to empowering the 

business environ-

ment at various le-

vels, starting from 

the dense and local 

settings of small and 

medium enterprises 

up to very large com-

panies. The business 

environment is seen 

as a world of busi-

ness services and 

software...

Square 721 Ex BT

The Digital Business Ecosystem 
project pursues an innovative 
approach to empowering the 
business environment at va-
rious levels, starting from the 
dense and local settings of 
small and medium enterprises 
up to very large companies. 
The business environment is 
seen as a world of business 
services and software appli-
cations that meet in a special 
ecosystem of theirs, made up 
for the purpose of having them 
mingle and evolve over time 
through reuse, composition, 
and feedback.

Tahoma




